
 
 
Booster Seat Grant with the State Dept. of Public Health and 
Environment 
DRIVE SMART Colorado Springs was the recipient of a three-
year, Centers for Disease Control and Prevention booster seat 
research grant from the Colorado Department of Public Health and 
Environment. The goal of this project was to increase booster seat 
usage among children ages 4 years to 8.  Colorado Springs was 
chosen as the intervention community and Grand Junction was 
chosen as the control community.  The $100,000 that DS received 
was used for research, education and booster seat distribution to 
families.   
 
Closely following the grant guidelines, this campaign reached a 
success that honestly, blew us away!!!! 
Susan Watkins and Tweed Kezziah, from KezziahWatkins, held a 
series of focus groups with children ages 5 – 8, and with parents of 
children ages 5 – 8 at two District 11 elementary schools.  The 
focus groups revealed that: 

o parents thought that the law protects the kids 



o booster seats are expensive and difficult to purchase 
and use 

o kids said they would stay in booster seats longer if their 
parents made them and if they were cool 

o parents said that a booster seat law would definitely be 
an incentive to use a booster seat 

• DRIVE SMART was able to purchase $35,000 worth of 
booster seats – representing nearly 1,000 free booster seats 
distributed in El Paso County primarily to under-served and 
low-income families. 
 

 

 
 
The first observational survey (Dec. 2000) revealed booster seat in 
Colorado Springs to be 11% (twice the national average), the 2nd 
survey (Dec. 2001) was 19%, the 3rd survey (Dec. 2002) saw an 
increase to 37% and the final survey (Sept. 2003) was 46%.  
 



 
 
 
 
• 62,000 booster seat brochures (Eng. and Span.) were printed 

and distributed to hospitals, park and recreation departments, 
YMCAs, doctor’s offices, child care centers, health 
department, military bases, schools, Headstart and other 
organizations.   

 
 
• DRIVE SMART partnered with Southern Colorado 

Organization of Radio (SCOR) and ran two separate radio 
campaigns on 18 southern Colorado radio stations.  During 
each campaign over 3,400 radio spots promoting the 
importance of booster seat use and the new law were heard 
throughout southern Colorado. 
 



 
 

• DRIVE SMART worked with Lamar Outdoor Advertising on 
a billboard campaign, which ran from December 2001 
through February 2002 with 13 billboards and 12 illuminated 
bus shelters that were seen by approximately 262,800 people 
a day. 
 



 
 
 

• A newspaper ad ran in Parent Magazine and Slice, which are 
supplements of the Gazette, four times in the summer/fall of 
2003 to announce the new booster seat law. 
 

In addition to our media campaigns, Colorado Springs held a 
BoostAmerica event in August 2001 and gave away nearly 300 
extra booster seats.  Hispanic and African American outreach 
included booths at the Cinco de Mayo Festival, parent night at 
Monterey Elementary in School District 2 and the Juneteenth 
Celebration.  
 
DRIVE SMART Colorado Springs was able to donate several-
dozen booster seats to local military installations, and Memorial 
Hospital.  The Life Support Center received nearly 800 booster 
seats for their clients. 
 
 
 


